Ciao Everybody,

This year’s Euroluce fair was very exciting.  The fair grounds are expansive and consist of 25 large buildings that house exhibits of furniture, accessories and lighting. The lighting exhibitors took up 3 full buildings, many with very large stands. It is interesting to note that the stands look like permanent showrooms, when in fact, they are only constructed for the duration of the show.

The flow and mood of this show is different then traditional markets like Dallas or New York.  “Showrooms” are open to everyone, many with several ways to enter and exit the exhibit.  The only ID that is ever required once in the fair, is a business card in order to get literature. Otherwise everyone is welcome in every showroom to look at the lines. Many of the major Italian manufacturers have massive showrooms, over 10,000 square feet of lighting for the most prestigious houses like Flos, Artemide, Luceplan, Muranodue, Fontana Arte or Lumen Center Italia.  Unlike trade shows here in the US, less is more in Italy. Many of these large stands have very little product in order to showcase each item and its functionality. 

Euroluce is all about image. One must “understand the design concept” to really appreciate what the designer is attempting to express in his collection. Italian manufacturers do not simply manufacture lighting; they create illuminating works of art from the imagination. In the case of Phillippe Starck, his collection for Flos makes a political statement on everything from the war in Iraq to capitalism to AIDS. Many items are not manufactured to be sold, but rather to create a buzz about a line. Flos was standing room only and made the cover of many important design magazines for product that will most likely never be able to be purchased.

Many times it was difficult to remember I was looking at lighting. All my pre conceived ideas about what a light should look like, or what it should do, had to be tossed out the window. As an admirer of contemporary lighting design, I was like a kid in a candy store. If I could, I would have filled a container with the most unusual designs you could ever imagine. However, in most cases, these designs will not be available in the States for some time, if ever. This is due in part to the electrical standards imposed on lighting in the US market. Issues like UL approval or ADA compliance are not necessary in Europe and create major obstacles for sales in our market.

Fantasy and whimsy, large oversize scale lamps and fixtures, and lots of color are “in” this season. Unusual materials like rubber, meth-acrylic, metal and mesh adorn many fixtures. Everything goes with everything, there seemed to be no rules. (The same could be said for the clothing fashions.) Traditional fixtures were shown in primary colors, or wrapped in “cocoon” like fabrics. Contemporary fixtures had a mixture of traditional elements and visa versa.  Terzani is offering an exciting collection of mixed-media sconces and chandeliers that span the spectrum of contemporary and traditional elements in a very creative way indicative of this duel design trend. Many other vendors are using a lot of red, brown, black, orange and clear elements. Polished Chrome is going to be with us for some time based on what I saw. Many fixtures have horizontal “cages” that enclose the lamp source in dark woods or chrome using deco or Asian themes. There was a small  ‘60’s retro element in several of the designs. I liked some of the 3D looking shades a few vendors showcased on their fixtures. Designers like Karim Rashid are very hot in everything from colorful “funky” lighting to ceiling fans. Lighting is not only for lamps and fixtures; there was a nice assortment of illuminated tables, stools and other forms seating.

In addition to design, lamp technology was also showcased.  I saw many linear fluorescent fixtures and lamps, lots of T-5, T-8 and G-9 halogen lamps are being used. Many vendors are showing line-voltage cable systems. Interestingly, I did not see one low voltage cable system anywhere I went. The LED technology was present in the market, but not in a major way as far as I could see. Vendors like Luceplan are using a new technology called “chip-on-board” that use LED’s in task lighting. Fiber optics were very popular. Many designs had organic shapes that create subtle mood lighting. Several manufacturers including Luceplan, Flos, Contardi and Oty are featuring mirrored reflective glass fixtures. Here again, more polished chrome will be shown in the 2005-2006 assortments from many vendors. Many manufacturers I spoke with are incorporating these technologically advanced details into their designs  to help prevent copies from being made in the Far East.

Besides seeing great lighting designs, I had to good fortune to meet many interesting people.  Many of the most fashionable retail lighting showrooms from across the US were represented. There was a great exchange of ideas and opinions over bottles of wine and course after course of food. The only thing I did more then eat was walk. I have been home 3 days and have just got the feeling back in my legs.

The net result of my trip to Milan is still something I am thinking about.  For most of the American there, we all had the chance to preview styles that will influence how we live and light our lives in the next few years. Making new professional acquaintances and getting feedback from different markets was important. I feel I will be able to guide my clients better in the decisions we make as a result of my first had experience of seeing the products and talking with the people who will influence what is shown here in the US market. For those of us who are in this business for the love of lighting, there was no place better to be then Milan. Ciao for now.

See you soon.

Richard

